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Reckless Kelly
Willy and Cody grew up with
a love of sports and a base-
ball diamond in their back
yard, along with enough

family to front half a sandlot team.

During the “I've
Made a

Record...Now What?” artist seminar our com-
pany presented at the end of January, Katie
Key provided the Texas/Red Dirt music com-
munity running updates via Facebook and
Twitter, so people who weren't in the seminar
room could share the experience.  

She tweeted highlights and pithy quotes from
panelists throughout the day.  I thought it
interesting that she used the very media 
several experts at the seminar recommended.
For example, Katie tweeted:  

Tony Van Veen of DiscMakers reminds artists
to BE EVERYWHERE! MySpace, Facebook,
iLike, Twitter, and your own site too!

More sessions, more tweets:  

Super Loud Music's Rob Dennis @ seminar:
“You're a Google away from knowing how
to get something done!”

Next Stage: Kent Finlay [of Cheatham Street
Warehouse in San Marcos] says, “Know
what kind of venue we are before
approaching us. If you're a cover band,
don't bother.”  

[Keynote speaker] Bruce Robison: Advice:
"The less you can be cynical about the bet-
ter. Write, play and perform the song that
you would pay money to go see." 

I'm not covering all sessions here and certainly
not all the tweets.  There are just too many.
The messages amounted to a “live broadcast”
of what was going on in the seminar room.   

Katie's community of followers chimed in,
wishing they were part of it, poking Bruce
Robison, and adding information to the
conversation.  One follower confirmed the
source of a statistic a panelist used.    

I was on stage most of the time, so I wasn't
part of the Twitter exchange.  However, read-
ing the tweets after the fact gave the seminar

experience an all new dimension, even though
I had already experienced it first hand.  

It shows me the power of today's communica-
tion tools when used right.  

“Used right” is the operative phrase.  Too many
companies view Twitter as a one-way conduit
for advertising.  That's not the case at all.
“Conversation” is the better description.   

There are terrible mistakes to be made with
Twitter.  A couple of years ago, before the
merger with Sirius, XM Satellite Radio set up
multiple Twitter accounts, sending out an
individual tweet every time a new song came
on any of their channels.  Think about that!
They pumped out roughly 12 tweets per hour,
288 per day, 2,016 per week.  

That could have gone on to more than
100,000 tweets that year had someone at XM
not analyzed what they were doing-in essence
spamming their followers.    

Rob Dennis of Super Loud Music (also manager
of artist Mark McKinney) suggested using what
he called a “Cool to Crass Ratio” of 3:1.   For
every selling message you send, there should
be at least three that simply connect.  

Internet-based social networks are part of
today's connections between friends and also
between companies and their customers. 
We like to think that our customers are also our
friends because of we're part of a community
that enjoys Texas and Red Dirt music.

Tribes, churches and guilds were among the
original social networks, so the idea isn't new.
From prehistory, musicians have created social
networks by accumulating fans who join
around a campfire, at a pub, or in a
performance venue.  

What's new in social networking are the tools
we use to connect and how we use those
connections to advantage.

– Ed Shane
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By Amy Lacey

I met the Charlie Lucas Band at
Cypress Saloon in Cypress, Texas,
at a CD release party for their new
album, Not Famous (Slightly
Notorious).  Since Charlie was fash-
ionably late, the band and I had
some great conversation.  Guitarist
Josh Kimich, bass player Elvin
“Pookie” Burnett, drummer Kenny
Dimick and manager Chris DuFour
had me rolling with laughter.  

They started by telling me stories
about being in a band, then quickly
asked me not to print them.  But
the good clean tales were well
worth it.  Like the time when Roger
Creager shaved his head:  Pookie
sat next to him before a show and
talked with him, not realizing it was
Roger until he thanked them for
opening that night.  Or when Josh
was on stage playing his heart out
with his fly down.  

The band reminds me of brothers who pick on each other and embarrass
each other as often as possible.  I half expected them to start giving noo-
gies and wedgies.  As they tried to find an embarrassing story about
Charlie, he showed up. 

Charlie Lucas began playing guitar five years ago. Following friends who
encouraged him, he then played open mic nights at Henry's Hideout in
Fetzer, Texas.  After a while, Lucas developed a following, and the bar relied
on him to bring a crowd every time he played. Lucas met guitar player
Kimich during open mic night, too.  Realizing they needed more musicians,
they found drummer Dimick through a friend and “borrowed” bass player
Burnett from fellow musician Donny Waits.  They never gave him back.

The guys come from different musical backgrounds.  Burnett was a head
banger for 15 years before finding his way to Texas music.  Dimick grew
up on country and 80s rock.  Kimich learned his guitar skills while sitting
around a campfire playing country music with his dad.  Add Lucas's Lynyrd
Skynyrd, Stone Temple Pilots and Robert Earl Keen influences and you get
The Charlie Lucas Band.

They are a group of down-to-earth guys trying to make their mark on the
music world as loud as they can.  So loud, in fact, that one of their shows
was canceled after a sound check.  Surrounding restaurants complained
that the band was too loud, so the venue paid the band and apologized.
“We got paid to set up, play a song or two, then load everything up and
leave.  But we got paid!” says Lucas.  The band was close to home, so
they were thankful they didn't have far to travel. “It wasn't the most fun
thing in the world, but we've had plenty of shows that made up for it,”
added Dimick.  

One of their most memorable shows was opening for the Randy Rogers

Band at Big Texas in December 2008.
Rogers met with the band before the
show and told them, in a joking, big
brother kind of way, “Don't screw it
up.”  

It was their first big show and they
were already nervous.  No pressure,
right?  The guys didn't screw it up, and
they now call it the time of their life.
“That was when I knew this is where
we belong, this is what I'm supposed
to be doing,” said bass player Burnett.
Josh chimed in “It was packed in
there.  Pookie had to calm me down.  I
thought I was going to be sick I was so
nervous.”  

Playing big crowds doesn't bother
them any more.  In July 2009, Charlie
Lucas Band played back to back
shows with Pat Green and Roger
Creager in ConCan. “That has to be
my all time favorite weekend,” said

Lucas.  

Manager DuFour asked, “You remember it?  'Cause I don't! Everyone
laughed.”  “Yeah, that's one of those stories we can't tell because we
don't want it printed,” said Pookie.  

One story they were wiling to share involved Texas favorite Cross Canadian
Ragweed.  The Ragweed bus broke down on their way to Whiskey River in
Beaumont.  Lucas and band were off that night, so they drove out and res-
cued them.  “Cody (Canada) was so thankful and promised us a show with
them.  We know he's a man of his word, and we're ready to open for them.
That show is going to kick butt!” Lucas said.  Dimick added, “That's what's
so cool about being a band in Texas.  We all help each other out.”   

The Charlie Lucas band travels Texas in style.  A customized 1992 National
El Dorado, lovingly called “The Short Bus,” is the envy of many bands.
Lucas gives some insight: “I was hanging out with Creager on his bus and
he asked, 'Where is everyone?'  So we, along with his band, headed to our
bus and there's my band with a bus full of girls.  Creager likes our bus.”  

“And don't forget about the 'Wall Of Shame,'” said Dimick.  “Everyone who
comes on the bus signs the wall.”  

“We could sell that thing on eBay and make some money!” Josh laughed.  

With the release of Not Famous (Slightly Notorious) and the current single
“Josh's Song” hitting the airways, the Charlie Lucas Band has a big, bright
future ahead of them.  “The goal is to be able to do this full time, quit our
day jobs, and make music,” said Lucas.  “It's not a glamorous life, being on
the road, but we love it.  We're happy just hauling across Texas in 'The
Short Bus,' making music and living on Bud Light, Jaeger and spaghetti.”!

Amy Lacey is a regular contributor to Best In Texas.
Photo by Catherine Tabor
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“It's not a glamorous life, being on the road, but we love it. 
We're happy just hauling across Texas in 'The Short Bus.' - Charlie Lucas

 


